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Abstract: The issues of economic geography research are subject to constant changes, mainly corresponding
to the dynamic changes in the socio-economic space, especially in Polish conditions in the period of systemic
transformation. This is also reflected in taking new research directions. One of those developed intensively
in Poland after 1989 is entrepreneurship and its role in the development of spatial systems. The theme of
the article is, therefore, the research problem of the role of entrepreneurship in the development of spatial
systems. In the light of the analysis of the literature on the subject, mainly related to geographic research
conducted by Polish researchers in this field, the article analyses various views on the concept of entrepre-
neurship, determines international and national conditions for entrepreneurship development, and proposes
a systematic approach to entrepreneurial function in the development of spatial systems of various scales.
The links between entrepreneurship and geography, the significant share of geographers in research in this
field and the possibilities of using in this research the model of the functioning of geographical space were
pointed out. In the final part, further directions of geographic research on this subject were recommended,
which may contribute to the systematic increase of the importance of this discipline in the system of sciences
and application activities, in particular in the development, implementation and monitoring of development
strategies for spatial systems of different scales.
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INTRODUCTION

Entrepreneurship is widely regarded as one of the primary factors of socio-econom-
ic development of countries and various types of spatial arrangements (regional,
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supra-local, local). Particular importance is attributed to it in European countries trans-
forming their economies, i.e. those moving from the centrally controlled economies (of-
ten referred to as socialist) and implementing market economy rules. This is due to
the fact that in the first half of the 1990s, Poland and other countries of Central and
Eastern Europe were in the so-called transformation shock associated with the collapse
of many large enterprises and a general reduction in employment, as a result of which
unemployment intensified (in the sense of official statistics - it appeared). In the earlier
stage of economic development, unemployment was artificially limited, which resulted
from an ideological approach to the issue of working in those conditions, based on the
assumption of accessibility and a work order for all citizens. A sudden break of this
approach in 1989 in Poland generated a surge in unemployment, referred to as struc-
tural. The individual entrepreneurship of citizens who set up their small businesses en
masse, which was allowed by law liberalised in this regard at the end of 1998, signifi-
cantly mitigated the effects of structural unemployment in the 1990s and 2000s. Entre-
preneurship played a significant role in the decline of unemployment, maintaining the
dynamics and accelerating economic growth also in the conditions of economic crisis
(2007-2015) and the recovery from the period of recession (second decade of the 21st
century). The entrepreneurial spirit of citizens manifests itself not only in establishing
their own business, but is also of great importance from the point of view of increasing
innovation and competitiveness of enterprises and institutions. Therefore, an increas-
ingly important role in these conditions is attributed to entrepreneurship as one of the
key competencies and the factor of socio-economic development. It is manifested in the
increasingly frequent considering it in the country’s development programs and strat-
egies, as well as local government units. The education system is also increasingly im-
portant (Zioto, 2012; Wach, 2013, 2014a, 2016; Rachwatl, Kurek, Bogus, 2016; Rachwat,
2017), also in geography lessons (Borowiec, Rachwat, 2011) and geographical studies
(Ptaziak, Rachwat, 20144, 2014b).

In the light of the outlined tendencies, the theme of the article is the role of entre-
preneurship in the development of spatial systems. Based on the analysis of the liter-
ature on the subject, mainly related to geographic research in this area conducted by
Polish researchers, it will aim at defining the function of entrepreneurship in the de-
velopment of spatial arrangements of various scales and proposing further directions
of geographic research on this subject. This seems particularly important in the Year
of Polish Geography 2018, on the 100th anniversary of the Polish Geographical Socie-
ty (1918-2018), when Polish geographers attempt to summarise the current achieve-
ments and outline new, important from the scientific and application point of view,
directions of research.

THE CONCEPTS OF ENTREPRENEURIAL COMPETENCIES AND
ENTREPRENEURSHIP IN THE LIGHT OF THE SUBJECT LITERATURE

The importance of entrepreneurial competencies in the modern knowledge-based
economy has made them the subject of research and scientific discussion of specialists
in various disciplines. The different perspectives of research in the process of explo-
ration of these issues result in both a diversity of defining entrepreneurship, as well
as related competencies (Pirég, 2015). D. Pirég (2015) reviews the theoretical stud-
ies devoted to the conceptualisation of competencies in the field of entrepreneurship
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and attempts to synthesise them to show the evolution of the concept in the last thir-
ty years. The author drew attention to the ambiguity and different understanding of
the notion of competency/competencies and entrepreneurial competency/entrepre-
neurial competencies and the evolution of this understanding from the 1990s when
the features related mainly to starting own business were accentuated to the broader
understanding that currently prevails. Literature studies prove that competencies that
are universally recognised as referring to entrepreneurship are of an extremely eclec-
tic character, which results in conceptual pluralism and a multitude of their classifica-
tions (Pir6g, 2015). As the author pointed out, in Poland - despite the great interest
of scientists in the field of entrepreneurship education - research on conceptualising
this concept, and discussion on which competencies should be considered fundamental
for a person called entrepreneurial is relatively poor, while the studies that raise the
issues of shaping entrepreneurial attitudes of students at various levels of education
are dominant (e.g. Rachwat, 2005, 2006; Milewska, 2006; Borowiec, Rachwat, 2011).
The characteristics of the entrepreneurial attitude in the studies as mentioned above
are primarily based on the competencies held by the entity. For example, T. Rachwat
(2005) includes the features that make up the entrepreneurial attitude, among others
creativity, proneness to taking the balanced risk, readiness to take on new challenges.
Similarly, Strojny (2007) found that the foundation of an entrepreneurial personality is
its creativity and ability to solve problems. All components of the entrepreneurial atti-
tude, then called features, today form the canon of entrepreneurial competency (Pirég,
2015). Therefore, the authors agree that entrepreneurship as a competency should be
looked at more than only through the prism of willingness and ability to set up own
business. This approach is in line with the approach to entrepreneurship as one of the
eight key competencies in the European education system (Key Competencies..., 2002;
Recommendation..., 2006; Wach, 2014b; Rachwat, Kurek, Bogus, 2016).

The competency approach is the premise for defining entrepreneurship as a per-
sonality trait of a human being. Such an understanding of entrepreneurship is univer-
sal, not only for the needs of school and university education but also in scientific re-
search. Most scholars, however, admit that this concept is polysemic (see Brzozowski,
2007) and ambiguous, both in colloquial and scientific language, most often recognised
as a feature of human personality and related skills, undertaking own business activity,
as well as the ability to take advantage of opportunities in the environment and under-
taking creative (innovative) activities (projects). Entrepreneurship as a research area
shows exceptional multidisciplinarity, which means that research conducted in many
scientific disciplines is separate and interdisciplinary (researching the interface of at
least two scientific disciplines (Wach, 2015). As noted by K. Wach (2015) in its essence
this phenomenon is difficult to quantify - which is why in economic sciences it is more
often discussed as part of management sciences rather than economics. In economy, the
most common are simplified models based on the self-employment function (number
of newly created companies of natural persons, i.e. sole proprietorships) or the number
of entities in the SME sector per the number of inhabitants and their participation in all
enterprises. The author points out that “the mainstream economic literature omits en-
trepreneurship as one of the variables in its models, not to mention the role of entrepre-
neurship in economic growth or socio-economic development” (Wach, 2015: 25). Ac-
cording to K. Wach (2015), in the economic literature there are four essential functions
of entrepreneurship and three derivative functions, which - although quite broadly
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described in the subject literature - are not sufficiently distinguished in his opinion,
however, they are found in macroeconomic models at the level of enterprise operation-
alisation. According to K. Wach (2015) essential functions of entrepreneurship in eco-
nomic sciences include: function of personality, function of managerial actions, function
of an individual entrepreneur and function of the market. Three derivative functions
of entrepreneurship include: entrepreneurship as an economic production factor, as
a function of the SME sector and self-employment in the economy.

Such spheres of understanding entrepreneurship are widely accepted in economic
sciences. In geographical research, spatial aspects of entrepreneurship development
and its functions in the development of spatial systems are more emphasised. In this
approach, the function is understood as an important causative factor, affecting the ac-
celeration of positive changes in the economic structure and acceleration of the rate
of economic growth, consistent with previously adopted trajectories of development.
Nevertheless, it should be emphasised, after Z. Zioto and T. Rachwat (2012), that the
traditional boundaries of research fields between individual scientific disciplines are
becoming more and more blurred today. This is particularly visible in the field of geo-
graphic and economic research. In economic sciences, space and its diversification are
increasingly perceived as the place of new locations.

Similarly, on the basis of geographical sciences, the issue of changes in spatial
structures should be increasingly explained in relation to the rules of economic, social
and cultural development. The level of space attractiveness plays an essential role in
this area as a place for developing entrepreneurship. It affects the level of economic
development of various scales of spatial systems and determines their future directions
of change. At the same time, the above authors assume that in the market economy,
entrepreneurship is becoming an increasingly important feature of the society, which
enables shaping a competitive geographical space to dynamise development processes,
hence the role of education in entrepreneurship in the socio-economic development of
spatial systems of various scales.

Therefore, in research, the concept of entrepreneurship is increasingly used in ref-
erence to spatial systems. The concepts of an entrepreneurial city or municipality and
region (see Ptaziak, Rachwat, 2015) are increasingly widespread in literature on the
subject. In this respect, there arises a dilemma whether a spatial unit can be “entrepre-
neurial” or should entrepreneurship of local/regional government (“entrepreneurial
spirit”) be discussed. Summarising these considerations, K. Kuciniski (2010) assumes
that entrepreneurship at the spatial layout (municipal) level in the context of local and
regional development has two dimensions:

— entrepreneurship of the local government authorities of the municipality;
— undertaken and conducted business in its area (entrepreneurial attitude of the
community and behaviour of companies).

ENTREPRENEURSHIP ISSUES IN GEOGRAPHICAL RESEARCH IN POLAND

Entrepreneurship is therefore of interest to many researchers, representatives of not
only management and economic sciences, but also economic geographers. As noted by
D. Pirég (2015) in Poland, the increase in scientific interest in entrepreneurial compe-
tencies began in the 1990s and mainly resulted from the very process of transforma-
tion of the economy. Market economy at that time generated demand for specialists
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with skills necessary for active participation in particular stages of transformation, re-
lated mainly to the restructuring of industry, emergence of new types of enterprises,
development of financial institutions, including banks and stock exchanges, followed
by the process of Poland’s integration with the European Union and changes resulting
from the increasing globalisation. Besides, changes in the national economy manage-
ment system have resulted in the emergence of new, more favourable opportunities
for the development of entrepreneurship. It was favoured by new legal instruments
that allowed taking over state-owned business entities through privatisation and the
possibility of establishing and developing new enterprises by natural persons. Thus,
economic transformations generated a demand for new entrepreneurs and enterpris-
ing employees.

A detailed analysis of the issues of entrepreneurship in geographical studies in
Poland, based on the extensive literature of the subject, was carried out by Z. Zioto
and T. Rachwat (2012). They pointed out that the development of entrepreneurship
was of particular interest to researchers in Poland in the years of implementing market
economy. It was undertaken on the basis of economic, legal, social and geographical
sciences. In individual disciplines, these issues were considered from specific points
of view resulting from the subject and research goals of these disciplines. In economic
sciences, the attention is mainly paid to the degree of effectiveness of individual busi-
ness entities; in legal studies, attention is paid to legal instruments for stimulating eco-
nomic development and conditions for running a business. In the literature on social
sciences, the authors focus on the issue of quality of life and professional activity under
the influence of developing the economic activity, while in geographical literature the
primary focus is on the analysis of spatial diversity and conditions and opportunities
for new business entities in the national, regional or local space.

An essential point of interest for economic geographers are spatial patterns of en-
trepreneurship development, which manifest themselves in the development of indi-
vidual business activities (e.g. Zioto, Kaminska, 1993, 1996; Zioto, Pirég, 2000; Kamins-
ka, 2006; Kulawiak, 2017; Ptaziak, Szymarska, 2017) and socio-economic conditions to
undertake and conduct it, resulting from various processes in the world, country and
individual regional and local systems. Also, the studies concerned the role of entrepre-
neurship in raising the competitiveness of society and the economy, as well as shaping
the information society (e.g. Zioto, 2006, 2007, 2009a; Gieranczyk, 2009, 2010; Kurek,
Rachwat, 2011). A special place is occupied by the issue of the impact of entrepreneur-
ship education on the development of companies, with particular emphasis on family
businesses from the SME sector and shaping entrepreneurial attitudes and business
competencies of young people in the educational process, including geography lessons.
Studies are undertaken to identify the essence of “entrepreneurship” of spatial systems.
M. Ptaziak and T. Rachwat (2015) in the light of the analysis of the role of entrepreneur-
ship in the national, regional development strategy, outlined the concept of an “entre-
preneurial region” pointing to:

— conditions of the entrepreneurial region development (including, among others,
macroeconomic conditions, related to the geographical, political and legal location
and related to the quality of the education system;

— its more critical components (including the vision of the entrepreneurial region
included in the strategy, quality of leadership - management, innovative and com-
petitive enterprises, well-developed network of business environment institutions,
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pro-entrepreneurial education system, high-quality human capital with a signifi-

cant share of the creative class);

— effects of its functioning (including entering the path of sustainable development,
change of socio-economic structures, favourable image of the region as an attrac-
tive place for investment and residence, improvement of the quality of life of in-
habitants, increase of regional cohesion).

It is worth paying attention to the European initiative “European Entrepreneurial
Region” (EER), implemented since 2011, on the basis of which three EU regions are
selected that have developed outstanding visions for the development of entrepreneur-
ship, regardless of size, wealth, competencies and current level of competitiveness of
these regions. Regions with the most convincing and forward-looking studies (propos-
als) of the strategy for the development of entrepreneurship obtain a special label of
the “European Entrepreneurial Region of the Year”. In total, in the years 2011-2017,
the title was awarded to 21 regions (including one from Poland - Matopolska in 2016).
This project contributes to the popularisation of the entrepreneurial concept of the re-
gion and scientific research related to it. On the other hand, the participation of many
regions in this initiative generates demand for more in-depth research on the role of
entrepreneurship in regional development.

Another type of research undertaken on a geographical basis is the analysis of the
place of entrepreneurship in strategies for the development of regions and local sys-
tems (cities and municipalities). The new paradigm of regional policy implemented in
Poland and other European countries takes into account the change in instruments of
conducting it, including the increased attention in the instruments of regional policy
implementation for the business and its environment. As noted by M. Ptaziak and T.
Rachwat (2014c), the Polish National Strategy for Regional Development, binding for
2010-2020, lacks a direct reference to entrepreneurship in the formulated challenges
and objectives, except detailed directions of measures 1.3.3. Increasing the possibili-
ties of introducing innovative solutions by enterprises and regional institutions and 1.3.4.
Supporting the development of business environment institutions (BEI). Particular atten-
tion was paid to the development of entrepreneurship in rural areas, especially those
with difficult development, and a relatively large space was devoted to the need to sup-
port business environment institutions. Comparing with the analyses (Ptaziak, Rach-
wat, 2014c) of the Finnish and Bulgarian regional development strategies, it should be
stated that in the Finnish strategy entrepreneurship is essential: it is treated as one of
the foundations for the development of Finnish economy in both national and regional
terms. Therefore, the fundamental task of the administration is to support and create
the right conditions for business development. This strategy emphasises teaching en-
trepreneurship at all levels of education, in order to shape an active and creative so-
ciety, open to entrepreneurial activities. However, in Bulgarian regional development
strategy, attention was drawn to the weak development of entrepreneurship in com-
parison with other EU countries, due to the number of companies, business structure
and environment infrastructure as well as public awareness - regional policy in the
area of entrepreneurship development is targeted at meeting these deficiencies. In this
strategy, the emphasis was put on the development of infrastructure that will support
the development of the business. The development of small and medium enterprises as
the essential factor of regional development was strongly emphasised. Research stud-
ies of this type allow to indicate the possibility of following good practices from other
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countries, so they have application values. The effects of this strategy are already vis-
ible, as this new approach to entrepreneurship has been included in the Strategy for
Responsible Development implemented since 2017 in Poland. However, its provisions
and effects require more in-depth research and looking from a particular time perspec-
tive, as it is too early for such assessments.

According to Z. Zioto and T. Rachwat (2012), the role of entrepreneurship in the
development of spatial systems of different scales results mainly from the following
factors and processes:

— an increasingly important role is currently attributed to the entrepreneur who
makes specific decisions regarding the location and directions of enterprise de-
velopment, which, through its relations in spatial systems, influences the develop-
ment or recession of these spatial systems,

— processes of socio-economic and cultural changes in various spatial systems result
from making specific decisions, at the core of which is the entrepreneurship of
specific people or teams, including entrepreneurs and representatives of the local
and central government.

Thus, entrepreneurship can be treated as one of the essential factors of change
contributing to increasing the competitive position of these systems (Zioto, Rachwat,
2012).

In this approach Z. Zioto proposed model approaches to the role of entrepreneur-
ship in economic activation (Zioto, 2007), raising the competitiveness of society and
economy (Zioto, 2006) and shaping the information society (Zioto, 2007). It seems that
it is an excellent base for conducting empirical research, which will be a partial exem-
plification of these models, and on the other hand, such approaches allow for synthesis-
ing the arrangement of many detailed and often scattered surveys, not only geograph-
ical, in this scope.

CONDITIONS FOR THE DEVELOPMENT OF ENTREPRENEURSHIP IN SPATIAL
SYSTEMS AND THE ROLE OF GEOGRAPHY IN ITS ANALYSIS

Analysis of the literature on the subject indicates some conditions for the development
of entrepreneurship, of interest to many researchers, including geographers, because
many of these factors result from the diversity of geographical space, which is a natural
and primary subject of research by representatives of this discipline. These conditions
should include (see Zioto, 2005, 2013, 2015; Zioto, Rachwat, 2012):
1. general tendencies of civilisation development, including:
a) development of information society;
b) building the knowledge-based economy;
c) volatility of market systems under the influence of innovative processes;
d) increased importance of advanced technology products,
2. global (international):
a) international economic, social and political situation;
b) affiliation to international groupings (mainly economic and political, e.g. the
EU);
c) economic and political relations between countries, including neighbours;
d) conditions and possibilities of international flows (products, services, capital,
knowledge/technology, population/labour resources);
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e) European Union development policies (including regional policy, in relation
to the SME sector and others), as well as the quality and effectiveness of EU
institutions and instruments;

f) infrastructural development (with supranational functions);

3. internal (national, regional, local):

a) political and social system, internal political power and stability of the polit-
ical scene;

b) quality and level of qualifications of political elites (legislative and executive),

c) efficiency of administrative structures and relations between society and
power (trust level);

d) size, quality and structure of resources: natural, capital, human (employment);

e) level and quality of spatial development;

f) social structures - the intellectual potential of society and the resources of
human and social capital;

g) social climate for stimulating and developing entrepreneurship;

h) population structures (including age, nationality, education).

There are relationships between particular conditions, which may affect the stim-
ulation and dynamisation of synergistic processes of development or competitive
relations may be observed, which may affect the limiting of development processes.
Depending on the quality and potential of individual elements of this space, there are
more or less favourable conditions for the development of economic activity.

The conditions of entrepreneurship development mentioned above change in spe-
cific places of geographical space, because it often creates different conditions for the
activation of economic processes. It means that the issue of entrepreneurship develop-
ment shows close links with research problems and substantive content of geography.
Geography, as is widely known, deals with spatial diversity, processes and relations be-
tween elements of the natural, economic, social and cultural space. The explanation of
these complex relationships may take place in the light of the model of the geographical
space, proposed by Z. Zioto (1999, 2009b, 2014). This model allows to adopt, depend-
ing on the subject and purpose of the research, the degree of aggregation or disaggre-
gation of elements of the geographical space (consisting of the natural, socio-economic
and cultural space). This makes it possible to treat entrepreneurship as an element of
the socio-economic and cultural space. By adopting the proposed model in relation to
entrepreneurship among the elements of the socio-economic space structure, entrepre-
neurship could be distinguished, mainly conducted in the form of individual economic
activity and smaller entities included in the sector of micro-, small- and medium en-
terprises, while among the elements of the cultural space structure, among others, the
level of education of the population, including education in the field of entrepreneur-
ship, and those elements that make up the cultural aspects of entrepreneurship (such
as entrepreneurial attitudes, population aspirations, traditions in the field of economic
activity of the population, etc.). Socio-economic and cultural development of spatial
systems is fundamentally connected with the entrepreneurial attitudes of the popula-
tion and the economic potential of enterprises functioning in their area. In a different
scale of spatial systemes, it is usually done by activating specific categories of resources,
assuming a rational and practical use of them.



Research Issues of the Function of Entrepreneurship... 157

ENTREPRENEURIAL FUNCTIONS IN SPATIAL SYSTEMS —
SYSTEMATISATION ATTEMPT

Based on the above considerations and literature review, it can be assumed that the
functions of entrepreneurship in the development of spatial systems are implemented
through its impact on the activation or growth (development) of the following spatial
resources: labour, capital (including financial), human and social capital, and natural
resources (Fig. 1).

Regarding the labour resources, this contributes, among others, to an increase in
employment and reduction in unemployment, expansion of labour markets and im-
provement of the quality of these resources. Concerning capital, there is an increase
in investment and the value of fixed assets of a given system, an increase in income of
the population, as well as tax revenues to local government units and the state budget.
The impact in the field of human and social capital is reflected in the development of
intellectual resources (education level of population), increased social trust and social
aspirations. Thus, new intellectual and cultural needs, as well as forms of spending free
time, are generated. In the field of natural resources, attention should be paid to the
rational use of resources, pro-ecological attitudes, landscape protection and the devel-
opment of recreation and leisure places in nature following the principles of eco-devel-
opment. This impact would not have been possible without a significant component of
the entrepreneurial attitude, which is ethical conduct, by many authors treated as an

Fig. 1. Entrepreneurial functions in the development of spatial systems
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inherent characteristic of an entrepreneurial person (see Rachwat, 2005; Recommenda-
tion..., 2006; Borowiec, Rachwat, 2011). Nowadays, one should reject the idea of entre-
preneurship from the era of the birth of capitalist economies, where the principal and
sometimes the only goal of the entrepreneur’s activity was to maximise profits without
taking into account social responsibility.

It can, therefore, be assumed that thanks to the activation of these four basic cate-
gories of resources entrepreneurship helps socio-economic development; it also raises
the cultural and civilisational level of spatial systems.

CONCLUSIONS AND RECOMMENDATIONS FOR FURTHER RESEARCH

Summing up, it should be noted that Polish socio-economic geography has mainly been
involved in research on entrepreneurship, but there are some gaps in research inter-
ests that representatives of this discipline could develop due to their essential compe-
tencies. Such proposals for further directions of geographic research on entrepreneur-
ship include:

— spatial diversification of entrepreneurship indicators in various systems, due to
the knowledge of advanced methods of spatial analysis; in this area, of course, the
broad inclusion of geoinformation tools is necessary;

— diversification of entrepreneurship of selected sections/branches of the economy
(e.g. industry, tourism);

— social determinants (including demographic, related to population structures e.g.
education level), economic (national policy, level of technological development
and technical and economic infrastructure) and cultural entrepreneurship (includ-
ing in different countries/regions); in this respect slightly limited involvement of
geographers in developing discussions on the entrepreneurship of immigrants or
women may be surprising (including culturally different from Poland, e.g Islamic),
who have extensive knowledge and research experience in this area;

— entrepreneurial behaviour and attitudes of self-government authorities;

— place of entrepreneurship in regional and local development strategies (it seems
worthwhile and promising to develop a universal research pattern);

— relations between entrepreneurship and eco-development in the sustainable en-
trepreneurship;

— consequences of entrepreneurship development for local systems: social, econom-
ic, cultural, and perhaps also natural, in which physical geographers, involved in
processes in the natural space, may also be included;

— improvement of research methods and terminological findings (regarding under-
standing basic concepts and their systematisation);

— the role of education in the field of entrepreneurship in the development of indi-
vidual businesses and enterprises, and hence the socio-economic development of
spatial systems;

— qualifications of geography teachers to teach entrepreneurship, motives for ac-
quiring these qualifications;

— links between education in the field of entrepreneurship with geographical educa-
tion (in particular economic geography) - identification of cross-curricular corre-
lations;
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— objectives, assumed effects, content, education methods in the field of entrepre-
neurship, especially at lower levels of education (primary school, high school),
because representatives of economic sciences are more focused on university ed-
ucation, and economic geographers have participated mainly in the construction
of curricula, teaching programs, preparation of educational materials (school text-
books, methodological guides) and teachers of a new school subject, i.e. the basics
of entrepreneurship.

The outlined problems point to new research fields and the necessity of its fur-
ther deepening both in empirical analyses and theoretical approaches. They should be
devoted to efforts to develop a concept of adopting rational development goals, mak-
ing decisions (including in the area of self-government units development) and the
possibility of their implementation concerning the rules of economic effectiveness of
business entities. Particularly promising should be the considerations regarding var-
ious conditions that will constitute a reasonable basis for managing the processes of
changes in economic activity in specific places of the diversified geographical space and
the impact of entrepreneurship on the development of various elements of the spatial
structure.

The above proposals do not, of course, cover the list of possible research themes
to be undertaken, but the broader inclusion of geographers in research in this field
seems not only possible but necessary from the point of view of a holistic, multi-aspect
research into the essence of entrepreneurship and its role in the development of spatial
systems.

This new approach in geographical studies on the relationship between entrepre-
neurship and other elements of geographical space will also allow better integration of
geographic sciences, which will contribute to the systematic increase of the importance
of this discipline in the system of sciences and application activities, in particular in
the development, implementation and monitoring of implementation of development
strategies for spatial systems of various scales.
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